
City Council Meeting 
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Presented by Downtown Reno Partnership 
Vice Chair, Tony Marini, Vice President of Casino 
Operations and Community Relations at THE ROW



What is the Downtown Reno 
Partnership? 
• Created by the City of Reno at the request of property 

owners and with the direction of the Progressive Urban 
Management Associates, in 2018.

• 1 of 1,500+ throughout the country.
• Private-sector led and managed Neighborhood 

Improvement Project under NRS271.
• 501c6 nonprofit business whose main purpose is to make 

downtown Reno a safer, cleaner, and more vibrant district 
for residents and visitors.

• Funded by property assessments which pay for 
operations, street maintenance, extra downtown police 
officers, Streetplus-administered Ambassadors, 
marketing and economic development.



Before the BID 
was created
• Major cleanliness issues.

• Downtown’s reputation was 
negative.

• Developers were hesitant to come 
downtown.

• No strong sense of a community.

• Homeless individuals were not 
strongly tended to for help and 
referrals to resources.

• Police were inundated with 
nuisance calls for service (i.e. 
trash, weeds, vandalism, graffiti, 
illegal camps).



After the BID was 
created

• Ambassador services to the 
homeless reduced demand on 
emergency services.

• Along with regional collaboration and 
the opening of the Nevada CARES 
campus, unsheltered homeless has 
been reduced by 42%.

• Reno had a major decline in 
cleanliness issues and illegal 
dumping.

• There was a 50% reduction in 
nuisance crime.

• Graffiti was removed quickly.

• Based on assessment fees collected, 
property value has risen 30.2%.



BID Boundary & 
Service Zones
Standard Services are provided 
throughout the entire district and 
include safety, on-demand spot 
cleaning, crime deterrence and 
engagement with street populations 
and visitors.
Premium services added patrols 
within the core of downtown, heavy 
concentration on litter and graffiti 
removal, public furniture cleaning and 
power washing.
Premium-plus services are 
concentrated along the Virginia Street 
corridor and include additional daily 
services. Premium-plus properties also 
pay into a special beautification budget 
for annual projects. 

BID OVERVIEW
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Clean and Safe





AT&T BUILDING

Ambassador’s Program Next Steps



Overnight Ambassador 
Services 

Street Sweeper “Scrubs”



Training Event Assistance



Economic Development Update



Downtown 
Construction

• ~1,327 residential units currently 
under construction

• ~641 proposed units in the 
pipeline

• Full picture



University Crossing

University Crossing
Retail spaces to include Jimmy Johns, coffee 
shop, and another retail business.



UNR Parking Garage



Reno City Center
 Nation’s largest adaptive re-use 

project
 530 Units
 Restaurants and retail. 



Foot Traffic & 
Visitor Data

Tracking trends and patterns.

Resident and non-resident 
population.

Visitor demographics, behavior, 
attitude, and psychographics.

Events and business counts





Economic Marketing

• Create economic marketing collateral to showcase 
Downtown Reno from multiple vantage points. 

• Distribute and market this collateral to site selectors 
nationwide and use a data driven approach to find 
good businesses to amplify the downtown core to 
residents and the thousands of incoming downtown 
residents. 

• New website redesign, microsites and Downtown 
Reno hype video

• Become the go-to for economic development, data 
and vibrancy in Downtown Reno.

Selling Reno to the World



Economic Development 
Next Steps

 Main Street Program accreditation & grant 
funding.

 Build support for Truckee River Path 
improvements between Lake St. and 
Sparks.

 Vacant storefront program on Virginia Street











Marketing Update
Marketing Manager M. Brian Bosma





• Branded Content (36 Articles): Doing it Right it 
Downtown / This is Downtown / What's Up Downtown 
Articles. 

• Yearlong rotating Downtown Reno Partnership graphics 
on the website and newsletter.

• Featured event marketing (8 featured events).
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Downtown Reno Parking Map





Blue Carpet Treatment 

• Community event and showcase to highlight 
and welcome new businesses downtown. 

• Create and distribute personalized press 
releases and social media wireframes to bring 
awareness and new business.

• Opportunity for downtown residents to create 
community with one another and show 
appreciation for new businesses in a 
structured event. 

Promoting the wins in Downtown Reno





Critical Mention Report



We encourage anyone 
who sees something in the 
downtown area that needs 
attention to reach out to us 

so we may address 
problems in the most 
timely and effective 

manner
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https://downtownreno.org/feedback/



Total assessment budget

STANDARD SERVICES
Ambassador Services $1,674,432
Police Services $810,000
Operating Expenses* $980,735

*Including marketing and econ dev services

PREMIUM SERVICES
Supplemental Maintenance $403,176
PREMIUM PLUS SERVICES
Enhanced Daily Services, Beautification 
& Improvements on Virginia Street $100,460

TOTAL ESTIMATED ASSESSMENT BUDGET $3.675 million

FISCAL YEAR 2023/2024

Supplemental Revenue                                                                
Contract/Contribution Revenue $100,000 Estimated Contingency Funds** $613,916

**Not included in totals above. Funds are reserved for Standard and Premium Plus Services.



Scan To 
View

DowntownReno.org/AnnualReport



Hotline Number: 775-313-4080
(Text or Call)

Questions?  
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